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TEN RECENT GREENPEACE SUCCESSES

2001. Greenpeace and npower launch *Juice’, a clean electricity
product at no extra cost. Juice will supply 50,000 homes and
support the development of a specific windfarm out at sea.

1999, After a Ten year Greenpeace campaign some major food
manufacturers and UK supermarkets begin to listen to what
cor zenetic modified ingredients

umers want and remove g
from their products.

2000. A record 139%, of BP Amoco shareholders vote in favour of
a resolution backed by Greenpeace, which called for BP Amoco to

abandon its plans to exploit the Arctic for cil in favour of more
renewable energy.

1929. Greenpeace launches its campaign to halt illegal logging in
the Amazon rainforest. Greenpeace have already been instrumental
n stopping all new mahogany logging concessions there,

2000. The UK government rejects climate damaging refrigerants,
hydroflurocarbons (HFCs) and acknowledges the advantages of
greenfreeze technology pioneered by Greenpeace.

2001. As part of a

global campaign for sustainable waste
management, Greenpeace action closes the Sheffield incinerator
and prav emitting harmful toxic gases and ash. Soon
afterwards it is announced that the plant will be demolished,

1999. Lego, Chic and Playmobil are amang the largest toy
companies to eliminate PVC from children's products.

1997. After a ten year campaign Greenpeace secured a ban

on mining in Antarctica for fifty years.

1998. After fifteen years of campaigning, the banning of the use
of driftnets in European waters was pledged by 2001. This has
now Come Inte afrect.

1998. B&0, Sainsbury's Homebase, Do-1t-All, Magnet and
Courtaulds cease using timber from companies logging in
Canada'’s ancient rainforests.

Greenpeace, Canonbury Villas, London N1 2PN
wWww.greenpeace.org.uk

GREENPEACE




Join Us Sar]ctuary il T0ILIKE TO BECOME A& PAIN B4 THE ARSE AND MAKE THINGS MAPFEN

Join Greenpeace and make things happe
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FIVE THINGS YOU DIDN'T KNOW THINGS THEY HAVE SAID ABOUT GREENPEACE
ABOUT GREENPEACE

“Greenpeace has joined up with npower to launch Juice.
GREENPEACE IS INTERNATIONAL the first time Greenpeace has endorsed a commercial enterp
We have just over 2.5 million individual supporters in 158 countries around answering critics who accuse them of perpetua
the world, which means Greenpeace can make a real difference to global
environmental concerns.
GREENPEACE IS INDEPENDENT
To maintain absolute independence we don't ask for money from business
interests or governments anywhere in the world. We rely entirely on the
support of individuals like you to be able to campaign for effective solutions THE GUARDIAN
to environmental problems.
GREENPEACE TAKES ACTION
Greenpeace was founded in 1971 when a group of concerned individuals
set out in an old boat to protest against US nuclear w ns testing off
Amchitka, Alaska. Today Greenpeace still uses nonwiolent direct action to
bring about change to protect the envirenment we all share. appears to have been a last ditch attempt to make [
GREEMPEACE MEANS BUSINESS next day the company had to admit defeat announcing
We communicate with over 6,000 businesses to persuade them to bring stop using GM ingredients in its products in Britain.
about reforms which make industry adopt re efficient and cleaner
practices.
GREENPEACE CAMPAIGNS 24 HOURS A DAY
With an international presence Greenpeace can mobilise one of five ships to

something refreshingly counter-intuitive about green campai
lobbying for an energy supplier (they are not being paid ar taking
any profits)... Now there is absolutely no excuse w

has ever had a green thought should no

“The Chairman of Unilever UK - the world's largest

manufacturing company - came to Greenpeace's offi

INDEPENDENT ON SUNDAY

go anywhere in the world whenever the environmental threat is greatest, It is a very significant change, almost a revolution in
The industry has resisted environmental pressures an

discredit Greenpeace. But (the environmentalists) h

war in the woods by bringing all the customers over to the
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